MiNPUEMCTBA, JIOTIYHO BIMCYEThCS B 3araibHy TCHACHIIIO PO3BUTKY Ta
3aCTOCYBaHHSI KOHIeMIii Oi3Hec-mMozeneli B mijomy. HaTtomicts, came
3aCTOCYBaHHs Oi3HEC-MOZENi B SKOCTI OJMHMIL aHAN3y Ta JOCIIHKEHHS
CHCTEMHM YIPABJIiHHS Ta30TPAHCTIOPTHAMHU MiJANPUEMCTBAMH € OOTPYHTOBAHMM,
OCKINIBKM IIi MiANPHUEMCTBA XAPaKTEPU3YIOThCS CKIAJAHUM CrelubiuHIM
MPOLIECOM CTBOPEHHSI I[IHHOCTi, 1HKOPIIOPOBaHE B DO3TANYKEHY MEpexy
BIJIHOCHH 3 Pi3HOMaHITHIUMH COITIaIbHO-CKOHOMIYHUMHY arc¢HTaMHU.

3a3HaunmMo, WO [ MOOYJOBU pEAIbHOI aJIEKBATHOI CEPEOBUILY
3HAXO/UKeHHs CTpaTerii (yHKUiOHYBAaHHsS Ta30TPaHCIOPTHOTO IIiPUEMCTBA,
HEOOXi/IHE NpPOBE/ICHHS —aHali3y Oi3Hec-Mozieni, SKud OiNbIIO  MipOHO
CIIUpAEThCcs HE HA OIHKY KOHKYPEHTIB Ta 30BHILIHBOTO CEpelOBHUINA, a
MEPEeBAXHO C(OKYCOBAaHUI Ha TMPOIECI peaizalii PUHKOBUX MOXKJIHBOCTEH
JOCTI/DKYBAHOT'O  IIIPUEMCTBA, MO OCOOJMMBO  aKTyaJlbHO B  TaKUX
JIOCITIPKEHHSIX.

B mimoMmy MoxHa ~ 3poOMTHM  BHCHOBOK, IO  Oi3HEC-MOJEIh
(yHKUiOHYBaHHS  TAa30TPAHCIIOPTHOTO — MiINPHEMCTBA ~ 3/1aTHA  TOACHUTH
CTpATErivHi PIlIEHHs Yepe3 aHali3 JOriku Oi3Hecy, HOro apxiTeKkTypu Ta
JIOTMIOMArae 3po3yMiTH JIOTIKY CTBOPEHHSI i IPUBIACHEHHS LIIHHOCTI, ()OPMYBaHHS
SIKOT BiJI3HAYAETHCS CIENH(IKO0 JiISUTBHOCTI Ta30TPaHCIIOPTHOTO MiIPUEMCTBA.
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Introduction. New marketing paradigm and globalization of economy
makes entrepreneurs look for new ways of investment their ventures. The
Internet economy model opens new opportunities for attracting investor’s funds
using such significant tool as crowdfunding. To use such possibility successfully,
entrepreneurs need to gain theoretical and practical crowdfunding knowledge
and implement its properly.

Crowdfunding is relatively recent phenomena and can be discussed in
perspective as transformative socio-technical innovation, which can bring harm
or advance to human abilities to collaborate and create. It’s necessary to provide
scholar contribution to the current efforts in Human Computer Interaction (HCI)
and give the possibility for designers to make a better system to support
crowdfunding,

In spite of the fact that crowdfunding was coined as a new term several
years ago, it is still remained a comparatively new phenomenon. Academic
literature can be defined as particularly in its infancy on crowdfunding, and its
phenomenon attracted more attention in recent time. It is launched by the success
of crowdfunding platforms and tendency, which is described as limited access
for many entrepreneurs to gain traditional resources to fundraising a project.

Crowdfunding gained the attention of researchers in different fields which
are spreading from business, economic and sociology to computer science.
Economists put their efforts on the investigation of pledging behavior and found
that crowdfunding has the possibility to eliminate the friction of distance-related
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economy, nevertheless there is tendency that initial funding are going from
friends and family [1, pp.1-10].

To get complete understanding of the crowdfunding concept, it is
necessary to find its origins. Crowdfunding can be determined as the component
of a more comprehensive concept, which is crowdsourcing. The crowdsourcing
idea had existed for a long time before it was introduced by the first definition.
This concept was examined and determined as the action of institution or
company to put function into effect by employees one time and then outsource it
to the undefined crowd of people using an open call [5, pp.1-4]. Crowdsourcing
can be determined as dissemination of problem solving and got such benefits
from the crowd as the variety of ideas, funds, content and highly valuable
feedback.

It is necessary to obtain that crowdfunding in the distinction of
crowdsourcing concept has the main intention to obtain the only asset from the
crowd which is funds. The main feature of crowdfunding is defined as the funds
are going from majority of people who are not proceeding as professional
investors, but all of them acting as a crowd where every person makes a small
contribution [2, pp. 585-609]. Crowdfunding basic definition is presented on
Figure 1:

—
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crow

Figure 1 - Basic definition of crowdfunding.

Crowdfunding can be determined as the bottom-up approach to finance
innovations, which is combined with fields of economy, and sociology that is
supposed to contain social aspects. Crowdfunding can be determined as the key
to overcoming the barriers between sociology and economy with the interaction
between social and financial capital[3, pp. 105-109]. Innovative, competitive
market structures, technological progress, changing in government regulation
forced to make strategic renewal in the current business model. Web 2.0 was
identified as one of the most important reasons for the encouragement, which can
be remarked in crowdfunding initiatives, and include such new elements as the
money exchange which online community usually do not incorporate [4, pp.
1601-1606]. It can be determined that crowdfunding platforms give a virtual
space for investors and creators in exchanging resources to provide in life their
ideas. Web-based approach gives the possibility to expand individual efforts that
creator need to rely on crowdfunding initiatives[3,4]. Crowdfunding novelty
specifies its unknown results for companies and its consumers. Such questions as
crowdfunding intermediaries function, the role of investors in crowdfunding
initiatives and drivers of engagement still remain field for additional research.
Therefore the main participants in crowdfunding are project creators or owners,
investors and intermediaries which are crowdfunding platforms.
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The complete definition was done and the term of crowdfunding was
linked to wider concept of crowdsourcing and described it as open call which is
making via Internet to supply sources of finance in the donation or exchanging
forms of rewards or votes to provide support for initiatives of specific needs [2,
pp- 585-609]. This concept shows that there has been a great shift in the role of
consumers in the marketing. Such evolution can be defined as the part of the
concept of social trust. Knowledge which is available online becomes a trusted
source and have the high influence on the everyday life of people. Opinions,
which are provided by other users, becomes more relevant then marketing
information which gave companies.

Crowdfunding brings together participants by the Internet means in such a
way that was not addressed comprehensively by now. The conclusion is made
that from benefits of social community influence on success and profit, there is a
highly significant to identify right crowds for the entrepreneurs which are
absolutely valuable for such extras. To build right social community is one of the
most important factors in the crowdfunding area. Crowdfunding human part is
weightily impacted to the projects success as it is a signaling process which is
made its core.
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3pocratoua CKIagHiCTh NpoOsieM, SKi BUpINIye cydacHa Jepikasa, i
PO3LIMPCHHS KONA YYacCHHKIB, siki Oepyrb yd4acTe y po3poOui Ta peamisawii
PerioHANbHOI MOMNITHKH, 00’€KTHBHO MOCWIIIO€ 3HAYECHHS PEriOHATIBHONO PiBHSA
YTPaBJIiHHs 1 3MyIIye OliHuTH Horo nepeard. CydacHi TEH/EHIIT B yIpaBiHHi
CIIPSAMOBaHI Ha [IEleHTpali3alilo O6aratbox (YHKIIH SK JepKaBHUX, TaK i
perioHaIbHUX OpraHiB BIa/u.
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